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1. Research Background

2. Objectives
Cultural significance: Major part of gathenngs and events

lespecially in C-hina and HK) «To assess the attitude and knowledge of Chinese tea as a health

supplement among Pakistani population living in Hong Kong
Consumption History: =2000 years of CChinese tea consumption

culture «To understand the behavioral and cultural differences regarding

Chinese tea between Chinese and Fakistani population in Hong Kong
Global consumption: in over 160 countries with 2 billion cups/da

«To analyze the pattemn of acceptance of Pakistani population Iiving in

Tea types: White, Green, Qolong, Black, Pu-erh tea "All with Hong Kong towards Chinese tea
different aroma, taste and color
Health benefits: 4. Results
* Weight management Total responses: 190
« Lower liver inflammation Positive correlation betweean tha frequeancy of Chinese tea
* Improve gut health / digestion consumption and the knowladge of health benafits
« Lower depression and stress levels Positive correlation coefficient (0 to +1) batween:
* Lower cancer-causing cells etc. + Age group and Attitude towards Chinese tea
* Fakistani tea consumption culture: High consumphion rate, -older the age, more positive the attitude towards Chinese tea
cultural tea vaneties and several haalth beliefs » Gander and Knowladge of Chinese tea health beneafits
3. Methodology -Females with highar knowladge of Chinese tea health benafits

» Education level and Frequency of Chinasa tea consumption

-Higher the education, higher the frequancy of consumption
» Attitude towards Chinese tea and Education lavel

Study design: Cross-sectional study with an online survey form
* To assess the attitudes and knowledge of Chinese tea as a

health supplement among Pakistani population in Hong Kong -Higher the education level, more positive the attitude towards Chinese
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Survey design: Online (to understand consumption habits, O T

preferencas, knowledge, and cultural adaptation of Pakistanis e e S

i * Comelation is significant at the 0.05 lavel (2-tailed).
towards Chinese tea) Correlation batween knowladge rating and attitude rating = positive

Sampling methoed: Convenient sampling -

Survey Distribution; via social madia (WhatsApp, Instagram)

NGEDs, and mosques using a
link. “httops:fforms. gle/TEIMJThz SrwuarfB”

Survey data analysis: Demographic information as indepandent b
variable and attitudes and knowledge of Chinese tea as TR o

dependent variables Correlation betwean consumption frequency and health benafits

o knowledga of Chinasa tea [Chinesa Vs Pakistani ulation]:
Quantitative analysis: descriptive statistics, frequeancy and Chinas El:,r:] significantly po !EIth.rn (141*%) POR !

correlation analysis

Pakistani: Overall positive with some negative correlation on somae

health banefits
Spearman correlation test - non parametric - (SP55) o access

correlation betweaen dependent and independent variables and
other crucial survey findings.

@ Yes

@ Yes. But as general consumption and

taste, not as health supplement.

Mo (Please answer questions in Section
4)

’ [Pakistani responses]

1. Attitude and knowledge of Chinese tea as a health supplement among HK Pakistanis - survey result revealing positive correlation between attitude rating and
knowledge rating

2.Behavioral and cultural differences between Chinese and Pakistanis - results showed certain differences such as additional of ingredients, frequency, gender and
knowledge correlations

3.Pattern of acceptance from Pakistanis in HK towards Chinese tea consumption - building more health awareness and showing positive attitude towards Chinese tea

40%

Software used: SPSS (Version:29.0.0.0{241}

5. Conclusion

This study assessed and analyzed:
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